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Ⅰ. Overview of PLAY EARTH 2030
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Ⅰ Overview of PLAY EARTH 2030

2030

A period of change towards becoming a 100-year-old company

体験価値提供による
深化

シューズの開発強化

分野での拡張
（ウィメンズ、キッズ）

財務方針の明確化

株主還元、人的資本への投資

成長投資先の探索
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Ⅰ Overview of PLAY EARTH 2030

1990 - 2008 2014 – 2017

BRAND LOGO

2017 - 2023

CORPORATE LOGO

2024 -

SINGLE SYMBOL＋LOGOTYPE SYSTEM

2009 – 2013
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Ⅰ. Overview of PLAY EARTH 2030

The value of "truth" lies in 
what cannot be seen

Creating a business that 
coexists with nature

Spread empathy for our vision 
to the world
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Ⅰ Overview of PLAY EARTH 2030
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Ⅰ Overview of PLAY EARTH 2030

PERFORMANCE LIFESTYLE

FASHION

Performance

fashionable
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II. JV scheme with partner companies

Hold the majority and develop our own brand on own initiative
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Overview of the joint venture company 
(consolidated subsidiary)

■

■

■

Suzhou Gold Aspiration 
Retail (SGAR)
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Splendid Business

Company overview

Established in 2016

CEO Jiang has over 20 years of experience in the sports and outdoor retail industry in 
mainland China.
Starting with the agency business in mainland China, the business has steadily expanded.
The company steadily expanding business growth with an increasing number of 
partnerships with international brands.
(Sales scale of about 20 billion yen in FY2023, 130 stores openings, 450 employees)

Role

• Sourcing and negotiation of potential store locations
• Providing a functional platform for logistics, etc.
• Providing network and knowledge
• Dispatch of seconded employees

Brands handled (partial list)

raf.si works

Company Overview

Established in 2019

CEO Iwano has a track record of growing the Dickies brand into a business with 350 
stores and sales of 10 billion yen at his former job at VF China.

Supports foreign brands in expanding into mainland China, currently contracted to 
operate the Goldwin Beijing store with EC management and marketing.

Role

• Bricks and mortar store and EC management
• Marketing
• Recruitment and training
• Dispatch of training seconded employees

Brands handled (partial list)

Handling of several other foreign brands
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Ⅲ
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10 billion yen

20 billion yen

50 billion yen

FY2027.3 FY2029.3 FY2033.3

Goldwin500 sales target
Ⅲ
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Ⅴ. Appendix

Goldwin store image
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Ⅴ. Appendix

Goldwin store image
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Ⅴ. Appendix

Goldwin store image
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