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(Note) Sales composition ratio in the second quarter of the fiscal year ending March 2025.
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◼ THE NORTH FACE is experiencing growth in demand due to the resumption of events such as travel, sports, 
and outdoor festivals, in addition to a recovery in mountain climbing demand.

◼ Inbound demand is on the rise, continuing from the first quarter. Due to the rapid increase in the number of 
Chinese tourists, the second quarter inbound sales ratio (sales at directly managed stores) was 23.9%.
(2nd quarter cumulative 23.3%).

◼

◼

(Million yen)

◼ The self-managed sales ratio was 56%, in line with the target value of the medium-term management plan.
◼ THE NORTH FACE's sales were 107.7% compared to the same period last year for apparel and 97.0% for gear. 

The total is 105.1%. Sales of gear remained steady despite the impact of a decline in camping demand.
◼ By channel, sales at directly managed stores increased by double digits due to an increase in the number of 

customers visiting the stores.
◼ EC sales (cumulative) was 106.8% compared to the same period last year, and the EC sales ratio (same) was 

13.4%.
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While sales at physical stores have significantly exceeded pre-Covid19 levels, the 
company plans to further strengthen collaboration with physical stores in order to
further increase e-commerce sales. The company will also work on expanding brand 
awareness by developing online-only products and using SNS marketing.

In addition to strengthening sales policies by region, we will develop personalized 
marketing measures for each target using customer attribute data, and work to 
improve repeat rates and acquire new customers.
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Outlook

期実績 期実績 期見通し
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Europe

Marunouchi
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Making polyester more sustainable

Providing climbing uniforms
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