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Inbound

Monthly sales

Business category

By channel

Apparel and Gear



3

SG & A 
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～ Despite being affected by the warm winter, monthly sales reached a record 

high in December, reversing some of the effects of the warm winter. ～
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Assignment category Current issues in responding to inbound tourism Future policy

Optimizing target 
customer segments

◼
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◼
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◼

Improving the 
purchasing process
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◼
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◼ ◼

Optimizing target customer segments Improving the purchasing process
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Future outlook
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連結貸借対照表 （単位：百万円）

Net worth

Capital adequacy 
ratio

（ Million yen ）
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～The full-year outlook remains unchanged. Initial forecast for gross profit margin remains unchanged ～



17

（ ） （ ） （ ）

（ ）

－



18

（ ） （ ） （ ）

（ ）



19

Advertising 

expense

10

Personnel 

costs

29

Rent fee

4

Infrastruc

ture and 

growth 

investme

nt

14

Business 

activity 

expenses 

etc.

11

Logistics 

costs and 

other

12

J-ESOP

▲19 
Head office 

relocation 

costs

▲9 

FY24.3 Results FY25.3E

＆

（ ）

▲



20

（ ）



21

(Million yen)

(Million yen)



22

～ ～



23

Sales status

◼

◼

◼

◼

◼

◼

◼

◼



24

（注）・
・

瀋陽



25

（ ）

◼

◼

◼

◼

◼

◼

Sales status and progress

（ ）

（ ）

※



26

※ （ ）：
※ ：

◼

◼

◼

◼

◼



27



28

◼

◼

◼



29

Demand trends for 
winter products and the 
impact of a warm winter

◼ In the winter outdoor wear market, demand is polarized between urban and outdoor areas. In urban 
areas, there is a high demand for lightweight, highly breathable all-season products. On the other hand, 
in areas such as Niseko and Hakuba, high-performance cold weather products are selling well.

◼ In addition, consumers are showing a marked trend in value-oriented purchasing behavior, with a 
tendency to choose high-added-value products that are stylish and made from environmentally friendly 
materials. In light of these trends, we are promoting product development in response to needs by area 
and the introduction of sustainable, high-added-value products.

Steady trend in inbound 
demand and attention to 
Japanese-made outdoor 

wear

◼

◼

Regional consumption 
disparities and local city 
revitalization strategies
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